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Ogilvy on Advertising David Ogilvy 2013-09-11 A candid and
indispensable primer on all aspects of advertising from the man Time has
called "the most sought after wizard in the business." Told with brutal
candor and prodigal generosity, David Ogilvy reveals: • How to get a job
in advertising • How to choose an agency for your product • The secrets
behind advertising that works • How to write successful copy—and get
people to read it • Eighteen miracles of research • What advertising can
do for charities And much, much more.
Copywriting J. Jonathan Gabay 2000 A practical and complete guide to
writing advertising material. This second edition includes marketing on
the Internet and by e-mail, as well as coverage of developments in
copywriting theory and practice. The text is aimed at marketing students,
small businesses and the interested reader.
The Boron Letters Gary Halbert 2013-06-11 A series of letters by
history's greatest copywriter Gary C. Halbert, explaining insider tactics
and sage wisdom to his youngest son Bond.Once only available as part of
a paid monthly premium, The Boron Letters are unique in the marketing
universe and now they are a bona fide cult classic among direct response
marketers and copywriters around the world.The letters inside are
written from a father to a son, in a loving way that goes far beyond a
mere sales book or fancy "boardroom" advertising advice...It's more than
a Master's Degree in selling & persuasion...it's hands-down the best
SPECIFIC and ACTIONABLE training on how to convince people to buy
your products or services than I have ever read. The Boron Letters
contain knowledge well beyond selling. The letters also explain how to
navigate life's hurdles.This marketing classic is personal and easily
digestible. Plus... immediately after reading the first chapters, you can go
out and make money and a real, noticeable difference in your
marketplace. There are very few successful direct response marketers
(online or off) who don't owe something to Gary Halbert...and for many of
them, The Boron Letters is the crown jewel in their
collection.Copywriters and marketers read and re-read The Boron
Letters over and over again for a reason.These strategies, secrets and
tips are going to be relevant 5, 10, even 100 years from now because
they deal honestly with the part of human psychology which never
changes, how to convince and convert folks into buyers.Bottom line?
Read the first chapter. Get into the flow of Gary's mind. Then read the
second. I dare you to NOT finish the entire darn thing. After you put a
few of the lessons into practice, you too will find yourself reading The
Boron Letters again and again like so many of today's top marketers.If
you don't already have your copy get it now. I promise you won't regret
it. My best,Lawton Chiles
Advertising Secrets of the Written Word Joseph Sugarman 1998
Joseph Sugarman has been recognized worldwide for his ability to create
persuasive advertising copy that turns a prospect into a customer.
ADVERTISING SECRETS OF THE WRITTEN WORD is a comprehensive
textbook that teaches you the step-by-step techniques you can follow to
write advertising copy - the same lessons taught at his exclusive $3,000
seminars. The entertainingly illustrated book provides insights into the
skills it takes to be a great copywriter & how to develop them. It then
takes you into the thought process of ad creation, providing a very
disciplined procedure that anybody can follow. A chapter reveals the
"psychological triggers" & how they can be used effectively to "cause
prospects to exchange their hard-earned money for your product or
service." The book also presents many personal stories, advertising
examples & many of Sugarman's own ads along with the reasons for
their success or failure. Ray Schultz, editor of Direct Magazine says,
"There is no better model for copywriters or magazine editors than Joe
Sugarman." Quotes by Richard Thalheimer, President of The Sharper
Image, Jack Canfield, co-author of Chicken Soup for the Soul & Vice
President Albert Gore are shown on the back cover.
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The Idea Writers T. Iezzi 2016-09-27 The Idea Writers guides both new
and experienced copywriters through the process of creating compelling
messages that sell. It shows readers what it's like to work in the fastpaced world of an agency while providing practical adviceplusdetails
oncreatingaward-winning multimedia ad campaigns.
How To Write A Good Advertisement: A Short Course In
Copywriting Victor O. Schwab 2016-01-18 GET 44 YEARS OF
ADVERTISING WRITING EXPERIENCE IN THE TIME IT TAKES TO
READ THIS BOOK! You can learn to write compelling advertisements
that will make people notice them, read them, and act upon them. In fact,
you can learn to write such powerful advertisements that people actually
go out and demand the product advertised and no other. How can you do
this? By using the same elements that have made top copywriters like
Victor O. Schwab excel at their craft. How to Write a Good
Advertisement is a short course in writing powerful, hard-hitting copy
that can help you make your products and services irresistible to
potential customers. This remarkable book has turned many novice mail
order entrepreneurs into expert copywriters and many experienced
copywriters into masters of their trade. Whether you are new to the craft
or have been writing copy for years, your knowledge and practice of
advertising fundamentals will determine the extent of your success. How
to Write a Good Advertisement presents these fundamentals from the
perspective of a 44-year veteran in the copywriting business. Following
these proven techniques and tips, anyone can write professional
advertisements that create a memorable image, pull in mailboxes full of
orders, or attract new customers to their service. LEARN HOW TO: Grab
reader attention immediately Write compelling copy that holds attention
Write a call to action that’s difficult to refuse Design winning layouts
Increase the number of orders Convert more inquiries to orders GET
ANSWERS TO IMPORTANT TECHNICAL QUESTIONS: Effective
advertisement length...use of color...smart media placement...and much
more.
The Copywriter's Handbook Robert W. Bly 2007-04-01 The classic guide
to copywriting, now in an entirely updated third edition This is a book for
everyone who writes or approves copy: copywriters, account executives,
creative directors, freelance writers, advertising managers . . . even
entrepreneurs and brand managers. It reveals dozens of copywriting
techniques that can help you write ads, commercials, and direct mail that
are clear, persuasive, and get more attention—and sell more products.
Among the tips revealed are • eight headlines that work—and how to use
them • eleven ways to make your copy more readable • fifteen ways to
open a sales letter • the nine characteristics of successful print ads •
how to build a successful freelance copywriting practice • fifteen
techniques to ensure your e-mail marketing message is opened This
thoroughly revised third edition includes all new essential information
for mastering copywriting in the Internet era, including advice on Weband e-mail-based copywriting, multimedia presentations, and Internet
research and source documentation, as well as updated resources. Now
more indispensable than ever, The Copywriter's Handbook remains the
ultimate guide for people who write or work with copy. "I don't know a
single copywriter whose work would not be improved by reading this
book." —David Ogilvy
Leveling Up Eric Siu 2021-02-24 Readers will follow the 15 personal
power-ups the author used to transform himself from academic and
social failure to wildly successful marketing entrepreneur and podcaster-by applying his mindset as a competitive eSports gamer to real-life
situations.ions.
The Adweek Copywriting Handbook Joseph Sugarman 2012-06-19 Great
copy is the heart and soul of the advertising business. In this practical
guide, legendary copywriter Joe Sugarman provides proven guidelines
and expert advice on what it takes to write copy that will entice,
motivate, and move customers to buy. For anyone who wants to break
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into the business, this is the ultimate companion resource for unlimited
success.
Copywriting In A Week Rob Ashton 2012-03-30 Great copywriting just
got easier It's strange to think that there was a time when only the
privileged few could read or write. The rest of us relied on the spoken
word. Storytelling was used to pass knowledge on from one generation to
the next. Now, most of us are literate and use the written word to gather
information and inform our decision making. Increasingly we do this
online, with social media and messaging enabling rapid, spontaneous
global communication. But rather than freeing us from the need for
clear, effective written communication, it actually makes good
communication even more important. The less we communicate face to
face, the greater the opportunity for misunderstandings. Of course, all
writing communicates your message to people you cannot see and may
never meet. It means you can influence more widely; it also means you
must take care not to make assumptions aboutyour reader, especially
those who see your public postings. Successful copywriting is
constructed from carefully selected words, each with a clear purpose. It
is written to prompt feelings, thoughts or actions. It is clear, concise and
at times comforting. It is also comprehensible, even to those not yet
confident users of your language. Reading this book, and following the
techniques it introduces, will make you a more effective writer. Expertise
in grammar is not needed as all the necessary jargon is simply defined
and, anyway, some forms of business writing deliberately ignorerules.
This book is for people who want to write for results. Each of the seven
chapters in Copywriting In A Week covers a different aspect: - Sunday:
Focusing your message - Monday: Using layout, pictures and colour to
make words memorable - Tuesday: Writing effective letters - Wednesday:
Making advertising work for you - Thursday: Communicating clearly with
the media - Friday: Preparing promotional print - Saturday: Composing
proposals and presentation visuals
Teach Yourself Copywriting J. Jonathan Gabay 2003-07-28 Copywriters
need the ability to get their message across in a host of different
mediums. Fully revised for today's practical copywriting requirements,
Teach Yourself Copywriting reveals some of advertising's greatest
creative secrets. From planning to implementation, it guides readers
step-by-step through copywriting skills for a range of disciplines,
including the most up-to-date information on the Internet, radio and TV,
business-to-business, public relations, recruitment, and charities.
Featured are practical exercises, summaries, and quick tips that allow
readers to practice their skills, along with a list of useful addresses.
Cashvertising Drew Eric Whitman 2008-10 Provides comparisons
between different types of ads and their success rates in percentages,
tips for making a headline in ad work, a look at the benefits of captions
under photos, tricks for making people respond to an ad, guidelines on
things that should never be written in an ad, and more. Original.
Hey, Whipple, Squeeze This Luke Sullivan 2016-01-19 The classic
guide to creating great advertising now covers all media: Digital, Social,
and Traditional Hey Whipple, Squeeze This has helped generations of
young creatives make their mark in the field. From starting out and
getting work, to building successful campaigns, you gain a real-world
perspective on what it means to be great in a fast-moving, sometimes
harsh industry. You'll learn how to tell brand stories and create brand
experiences online and in traditional media outlets, and you'll learn more
about the value of authenticity, simplicity, storytelling, and conflict.
Advertising is in the midst of a massive upheaval, and while creativity is
still king, it's not nearly enough. This book is an essential resource for
advertising professionals who need up-to-date digital skills to reach the
modern consumer. Turn great ideas into successful campaigns Work
effectively in all media channels Avoid the kill shots that will sink any
campaign Protect your work Succeed without selling out Today's
consumer has seen it all, and they're less likely than ever to even notice
your masterpiece of art and copy, let alone internalize it. Your job is to
craft a piece that rises out of the noise to make an impact. Hey Whipple,
Squeeze This provides the knowledge to create impressive, compelling
work.
This Book Will Teach You How to Write Better 2013-08-26 Learn
how to get what you want. Learn how to increase your conversion rates.
Learn how to make it easier to write anything (using formulas and mindhacks). The information inside has turned keystrokes from my fingers,
into millions of dollars in sales. Some of the concepts inside have been
able to turn a poor man, into a rich man, by simply re-arranging some
words on a page.
Finding the Right Message Jennifer Havice 2020-06-30 Imagine if you
could connect with your website visitors the moment they landed on your
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website. They understood exactly what kind of value your product or
solution provided. And they were eager to join your email list, start your
free trial, or hit the buy button. What would that mean to your business?
Jen Havice, messaging strategist and customer-driven copywriter, walks
you through how to ask the right questions to learn what makes your
customers tick so you can produce copy your visitors can't resist. Filled
with examples, templates, and case studies, Finding the Right Message is
both practical and timely. You'll get a process for determining what
messages your customers need to see along with field-tested ways of
improving your copy.A few of the lessons you'll learn in this step-by-step
guide are: The Six Key Elements of Customer-Driven MessagingWhat
questions to ask in surveys and interviews and the ones to avoidHow to
do customer research without the customersHow to analyze your voice of
customer research findings and apply them directly to your copyHow to
tie your features to the benefits your customers care most about Finally,
you can say goodbye to guessing which messages will turn your
prospects into customers and hello to high-performing copy that
practically writes itself.
The Ultimate Copywriting Guide for Beginners to Advanced Neil
Hoechlin 2018-04-24 "YOU CAN LAUGH AT MONEY WORRIES --- IF
YOU ACQUIRE THE COPYWRITING TECHNIQUES FROM THIS BOOK"
This copywriting book contains all the essential elements that must exist
in an effective sales letter, to pull in money or get the call to action you
want from the prospects.This could be to subscribe to your list, share
your content, or even buy it now! This book is targetted for beginning
copywriting students and the entrepreneur or business owners who want
to get better results through effective copywriting skills and best
practices. Especially now that marketing happens a lot in social media,
email, our websites--writing effective copy is a MUST to thrive! An
effective sales-letter that gets the result is just ticking checkboxes in the
prospect's mind. If you know what these psychological triggers are, and
how to trigger them? Then you can expect to get consistently powerful
results, every time! Heres a preview of what you'll learn in this book:
Website Product Copywriting Blog Posts Copywriting The 4Us Formula
The Aida Formula Landing Page Copywriting What Makes A Good
Landing Page? Call-To-Action Copy Email Marketing Crafting An
Effective Email Marketing Copy Sales Letter Sales Page Copywriting
Keep It Laid-Back Valuing Your Customers And Your Product And
Services Show Through In A Hundred Subtle Ways Understanding Your
Prospects The Ideal Customer Their Pains And Struggles The Sales
Letter Structure Headline Essentials Types Of Headlines Bullets
Subheadings/Sub-Headline Some Common Ways To Create An Engaging
Subheading Usp Versus Esp Usp Or Unique Selling Proposition Crafting
A Value Proposition Establishing Your Areas Of Difference Story Driven
Copywriting Help The Reader Picture And Feel Call To Action (Cta)
Managing Objections Reviews The Guarantee Faqs Postscripts (P.S)
Great Reasons Why You Should Buy Subheadings Ad Errors Price Order
Options Legibility More Information Free-Items Copywriting Mistakes To
Avoid Trying To Sell Before First Giving Value Sounding Too Formal
Wasting Your Reader's Time Make A Claim Without Proof Attempting To
Sell To Everyone Do Not Begin At The Start Be Flexible Leave Out
Needless Words Discuss Your Prospects' Issues Swipe Files The Better
Letter Checklist: Finishing Up Download your copy now!
The Step-By-Step Guide to Copywriting: Online Learning and
Course Design Sandra Shillington 2017-11-09 Do You Want To Make
Money Online? Write An Online Course!This book walks you through
every step of creating an effective online learning course using timetested principles of instructional design and instructional writing. It's a
multi-step guide that subject matter experts and copywriters can follow
to go from idea to fully developed online course. Whether your course
will be sold on a marketplace platform such as Udemy, self-hosted on
your own website, or launched through sites such as Teachable,
Thinkific, or Kajabi, this book will help you - even if you're not sure yet
on what type of course you want to create. Turn your expertise into
passive income. Take advantage of the surge in popularity E-learning has
seen over the last few years. Create engaging materials so that your
audience gains and retains the knowledge and skills you're teaching.
Design your course according to how adults actually learn. Learn how to
evaluate the effectiveness your course. Make sure your course isn't
boring! Are you interested in creating and selling your own e-course?This
book is for you if you're interested in creating and selling your own
online training course that facilitates true change for your students. It's
not a get rich quick scheme, but a reference on how to design a quality
course that your students will be happy they purchased - bringing you
rave reviews and increasing your credibility in your field.Are you a
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freelance copywriter? The popularity of online learning has created a
new opportunity for copywriters. This book will help you create courses
for your clients.Are you a subject matter expert or solopreneur?Do you
think of yourself as a subject matter authority? If you have experience in
a subject area, chances are you're further along on that journey than
many other people. You may have expertise in a certain type of business,
or you may have mastered a skill that others may want to learn. Leverage
your knowledge to increase your income with a well-written
course.Whatever the subject, the eLearning industry is an enormous,
modern-day opportunity to make money online, leverage your knowledge
and generate passive income in an entirely new way. Become an
authority in your industry.If you're in business, your own online course
can help you get your message out to the market and establish you as an
authority in your industry. If you have a special talent or skill, you can
share it with the world. Even better - you can create a passive income
stream in the process. If you have mastery or knowledge of a subject, you
can teach it! Learn Instructional Design Best Practices From a
ProfessionalIf your courses create true change for your students, then
you're well on your way to success in the online training world. I wrote
this book to help you do just that. As a professional copywriter and
instructional designer, I've created corporate training courses in a
variety of formats over the past twenty-five years. I'm sharing my
extensive real-world experience in course writing and design, along with
time-tested instructional design principles. Put this practical advice and
tips to work for you to create quality content.The Step-By-Step Guide to
Copywriting: Online Learning and Course Design is perfect for
professionals, business owners, bloggers, or anyone interested in
creating an online course for content marketing purposes. Freelance
writers who have never written training courses can use this book as a
guide to providing an additional writing service for their clients.
How to Write Great Copy Dominic Gettins 2006-04-03 In our visually
dominated age, there is an even greater reason for copy to be beautifully
and sharply written, to have impact and immediacy. Dominic Gettins
spent many years writing copy and training others to do so. In this slim
elegantly written guide, he clearly demonstrates his ability to get his
message across and shows readers how to do the same. He articulates
the uncodified knowledge copywriters and art directors use when writing
ads for readers to apply to any communications they have to produce.The
techniques and principles can be applied to any form of promotional
writing, in national press, newsletters, press releases, direct mail shots,
posters, TV, radio, and even internal reports and memos. He presents
these in the form of 8 essential rules: 1.Know your target market; 2.Do
research; 3.Answer the brief; 4.Be relevant; 5.Be objective; 6.Keep it
simple; 7.Know your medium; 8.Be ambitious.
Copywriting for Podcasters 2016-12-05 This book looks at 15 of the
benefits of podcasting: from increased industry authority, to networking
with key players in your field, to growing your audience through an
exploding medium, to paid speaking gigs. But to reap all the rewards,
you need effective writing. Author and seasoned teacher turned
podcasting entrepreneur Laura Petersen, guides you step-by-step
through all the important areas where writing well will grow your
podcast, brand, and business. Including: 1. Effective story-telling 2.
Show-stopping shownames 3. Not-so-subtle showtitles 4. iTunes podcast
show descriptions 5. Episode scripting and interview question crafting 6.
Enticing episode titles 7. Podcast shownotes 8. Transcription for
leveraging SEO and more 9. Lead magnets and content upgrades 10.
Social media profiles and posts 11. Social media growth 12. Artful emails
13. Booking podcast interviews with 1-sheeters 14. [BONUS] How to
book interview guests (and high-profile big-fish) even when you are just
starting out 15. [BONUS] How to write Facebook ad copy to promote
your podcast like a pro and more. In this book, you will find detailed
examples, insights from influencers, and ways you can apply what you
learn to your own podcast and business, whether you already have a
podcast and want to grow it bigger or are planning to start one of your
own. --Amazon.
So You Think You Can Write? Julia McCoy 2016-04-18 Confused by the
overload of blogs, articles, and guides that promise you everything you
need to know on how to write for the web? Not sure where to start with
your blog and website, from optimizing for search to creating the best
headline? Or how to take your writing skills to the next level and actually
market yourself and make money as a professional online freelance
writer? In So You Think You Can Write?, you'll learn every skill it takes to
write great copy for the web, from the absolute fundamentals of using
storytelling in great online content all the way to knowing how to write
for both search engines and people, what it takes to craft different forms
teach-yourself-copywriting

3/5

of content on the web, and much more; plus, there's a bonus chapter
revealing how to market yourself and make income as an online
copywriter in an modern world. Written by Julia McCoy, who spent years
of her life teaching herself the elements of successful online writing and
launched a writing business that hit seven figures within five years, this
book is your essential blueprint to learning what it takes to write great
online copy, both as a freelancer and brand/business owner. In this book,
Julia walks you step-by-step through the process of how to craft the
seven forms of online content: 1. Web Content 2. Blogging 3. Social
Media 4. Advertising/Sales Copy 5. Industry Writing 6. Journalism 7.
Creative Writing Julia also takes you through the basics of SEO (search
engine optimization) for the online writer and creator, without
overloading you: you'll get a key list of the top tools on the web to
research keywords, learn how to hone your best key phrases, and the
tactics of how and where to place them in your content. Illustrated, easyto-understand, and fun to read, this is a comprehensive yet digestible
resource for writers and businesses alike on how to create successful
online content. After you read this book, you'll be able to: Define your
audience and the terms they use to search in Google Write great content
that will get picked up by Google Know the basics of what it takes to
write all seven forms of online copy Create blogs that are evergreen and
engaging Know how to write the "secret" bits of copy that search engines
love: meta descriptions, tags and more Know how to use Twitter chats,
live streaming, and Facebook groups, and other platforms to find your
people and confidently market yourself as a writer Access a
comprehensive list of online writing tools and resources in the final
Appendix Julia McCoy has built a successful freelance writing career and
a multi-million dollar copywriting agency out of nothing but the amount
of hard work, time, and self-teaching she put into it: and she believes any
writer has what it takes to create great online content, provided they
learn the essential tactics of adapting to all online copy forms. But she
knows it's hard to find these fundamental teachings in one place: which
is why she decided to write a book to offer everyone just that
opportunity. A writer and internet marketer from an early age, Julia
started three companies, enrolled in college, and wrote a book by 16. At
20, she dropped out of nursing school and left McDonald's to make a
career out of her passion in online writing. Her writing agency, Express
Writers, has over 70 team writers and strategists; and Julia's clients have
included Shopify, PayPal, Staples, and a thousand other worldwide
businesses of all sizes. Julia is also the creator of #ContentWritingChat, a
Twitter chat that's hit #42 on Twitter; hosts The Write Podcast on
iTunes; and writes at The Write Blog, Content Marketing Institute,
Search Engine Journal, and a large amount of online publications.
Meatier Marketing Copy Marcia Yudkin 2010-09-15 Unleash the Power
of Words to Sell It's easier to attract potential customers and persuade
them to buy when you understand your audience and respect the
nuances of language. Discover how to select tone, details, imagery,
numbers, facts, verb tenses, punctuation, pronouns and more to create
rapport and inspire an opt-in, an inquiry or a sale. Whether you're an
aspiring copywriter, a write-it-yourself business owner or a product
manager hunting for a competitive edge, you'll want to devour veteran
wordsmith Marcia Yudkin's advice on strategies that sell. Vivid examples
and vignettes from research studies illustrate her tips. Marcia Yudkin is
the author of 6 Steps to Free Publicity, now in its third edition, and 11
other books. "There are few genuine thought leaders in the field of
copywriting. Marcia Yudkin is one of them. The strategies she presents in
Meatier Marketing Copy are all easy to understand and implement, yet
profoundly insightful. If you want to write marketing copy that sizzles
and sells, this book is a must-read." - Steve Slaunwhite, Author, Start &
Run a Copywriting Business, Co-Author, The Wealthy Freelancer "Marcia
Yudkin is a genius at writing copy that gets read and makes sales. This
brilliant book reveals her proven secrets, tips, tricks and more. I have 30
years experience as a copywriter and found gems in here I didn't know or
had forgotten. Read Meatier Marketing Copy - It's got the beef " - Joe
Vitale, Author, Hypnotic Writing, Buying Trances, Attract Money Now
and many other books
Teach Yourself 2010
The Accidental Copywriter: How I Went From a Hairdresser
Earning £7 Per Hour To a High Demand Copywriter Earning
£1500 Per Hour Alan Forrest Smith 2020-04-15 I was a full-time
hairdresser for over twenty years. One day a client asked me who writes
my ads? I then wrote an ad for him. He paid me £1500 for one hours
work. This is a true (and mesmerising) story and a journey that took me
from the salon floor to high-demand copywriter.
Copywriting Made Simple Tom Albrighton 2018-05-08 Copywriting is
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writing with purpose. It’s about using words to reach people and change
what they think, feel and do. This easy-to-read guide will teach you all
the essentials of copywriting, from understanding products, readers and
benefits to closing the sale. You’ll learn how to... • Write clearly, simply
and engagingly • Choose a killer headline and a strong structure• Use 20
proven strategies for creative copywriting• Harness the power of
persuasion and psychology• Create a unique tone of voice for a brand
Illustrated throughout and packed with real-life examples, Copywriting
Made Simple is the perfect introduction to copywriting today. “Tom’s put
a lifetime of learning into this book… an incredibly thorough briefing on
copywriting.” – Dave Trott, Creative legend, agency founder, author and
teacher. “Educational, entertaining and energetic… prepare to dig deep
and enjoy!” – Katherine Wildman, Host, The Writing Desk.
Words that Sell Richard Bayan 1987 "A thesaurus that works as hard as
you do . . . you'll wonder how you ever managed without it." -Advertising Age Listing more than 2,500 high-powered words, phrases,
and slogans, Words That Sell is the ultimate reference for anyone who
needs instant access to the key words that make the difference in selling.
Arranged by category for handy reference, it covers everything from
"snappy transitions" to "knocking the competition," from "grabbers" to
"clinchers." There are 62 ways to say "exciting" alone; 57 variations on
"reliable"! Whether you are selling ideas or widgets, Words That Sell
guarantees the expert sales professional an expanded, rejuvenated
repertoire and the novice a feeling of confidence. Features: Crossreferencing of word categories to stimulate creative thinking Advice on
targeting words to your specific market Tips on word usage A thorough
index A concise copywriting primer A special section on selling yourself
The first real improvement to the thesaurus since Roget, Words That Sell
is an indispensable guide to helping you find great words fast.
The Robert Collier Letter Book Robert Collier 2021-03-04 Robert
Collier was decades ahead of his time in writing down ways for man to
improve his lot in life. He wrote "Secret of the Ages" during an active and
successful life developed upon basic ideas which opened up new vistas of
living for countless multitudes of people. Brought up to be a priest, he
worked as a mining engineer, an advertising executive and a prolific
writer and publisher. The Robert Collier Letter Book earned Robert
Collier the distinction of being one of the greatest marketing minds in
history. Robert Collier sales letters were successful because he wrote to
his readers' needs. As an expert in marketing, his sales savvy and writing
expertise placed hundreds of millions of dollars in his clients' pockets.
How to Launch a Freelance Copywriting Business Jules Horne 2018
Are you a journalist, creative writer or blogger with great writing skills?
This practical business guide tells you how to start a copywriting
business, find clients, set up a work pipeline, handle time and money,
and survive and thrive on the freelance frontline. Jules Horne is an
award-winning writer, copywriter and associate lecturer with the Open
University. Her copywriting business, Texthouse, has provided words for
deep sea divers, heating engineers, housing associations, chocolatiers
and many other amazing businesses. Here's what she's learned on the
way! This book is for all writers who aspire to earn a living from their
writing, and need business how-tos and inspiration for life as a freelance
creative.
Live Camp Work Sharee Collier 2018-09-09 5 years ago, I knew nothing
about Workamping. To be honest, I knew nothing about RVing and had
never slept in an RV, for that matter. I just knew there had to be a way to
travel full-time in an RV and make money while we did it! I wanted to live
an adventurous life and RV across America, but before we could go we
needed to figure out how to either work remote, start our own location
independent business or find work along the way. We choose the last
one, which was the fastest route to traveling full-time! We fell into the
life of Workamping! It's a simple concept that made perfect sense
allowing people from all backgrounds and all ages to RV and make
money along the way. ABOUT THE BOOK: Live Camp Work is a practical
guide full of information we obtained throughout our RV travel
adventure. We learned early on, that securing reliable income was the
biggest challenge for RVing full-time. Once we solved this problem,
through working jobs as we traveled, the rest fell into place. In this
guide, I detail the Ins and outs of the Workamping life and show you how
anyone at any age can 'retire' to an RV and live life on the road. I also
answer common questions, explain the biggest myths and mistakes while
detailing employer programs that hire RVers to work at their businesses.
To wrap it all up, I'll provide you with a vast resource of 1000+
employers you can contact for RV jobs out on the road! Everyone
interested in learning about how to start RVing by working along the way
needs to read this book! If you are interested in Workamping and need
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information on the lifestyle and how to get jobs while you travel, then
this book is for you! If you've been RVing for years and just need some
ideas of possible work, then you'll also find a lot of useful information in
this book, that you can use now rather than later! WHAT'S COVERED: What is Workamping? -Common Questions -Understanding the Lifestyle Winter Workamping -Resumes, Photos & Work Agreements -Single &
Solo Workampers -Workamping Families with Kids -Top 7 Myths &
Mistakes -Financial Keys to Buy an RV -How to Find the Jobs Workamper Employers NOT COVERED: -Health Insurance -Budgeting &
Financials -Membership & Camping Clubs -Downsizing -Domicile &
Receiving Mail Living a life of full-time travel is an amazing experience.
One that everyone has the ability to do if given the right information and
the tools to do so. If your goal is to travel while living in an RV, this book
can teach you how to make money along the way! Let's not waste any
more time! Dive in and start reading!
Breakthrough Advertising Eugene Schwartz 2017-04-15
I Will Teach You to Be Rich Ramit Sethi 2020-04-28 If you think
financial health is beyond your reach, think again. I Will Teach You To Be
Rich is the modern money classic that has revolutionised the lives of
countless people all over the world, teaching them how to effectively
manage their finances, demolish their debt, save better and get the most
out of their bank accounts, credit cards and investments. Now, Ramit
Sethi, who has been described by Forbes as a 'wealth wizard' and by
Fortune as 'the new finance guru', is back with a completely revised
second edition of I Will Teach You To Be Rich, updating it with new tools
and insights on money and psychology, along with fantastic stories of
how previous readers have used the book to enrich their lives. From
crushing your debt and student loans to talking your way out of late fees,
to dead simple investment strategies and negotiating that big raise at
work, this is the no-guilt, no-excuses, no-BS 6-week programme that will
help you get your finances where you want them to be.
Scientific Advertising Claude C. Hopkins 2007-12-01 American
advertising pioneer CLAUDE C. HOPKINS (1866-1932) is still renowned
today for developing such marketing innovations as coded coupons that
could be used to track the success of varying offers. His methods are still
prized for their efficacy today. In this groundbreaking 1923 work, written
after he retired as president and chairman of one of the world's biggest
ad agencies, Hopkins shares the secrets of successful marketing that are
just as relevant today as they were almost a century ago. Learn: . how
advertising laws are established . the importance of just salesmanship .
why businesses must offer service . mail order advertising: what it
teaches . what makes headlines effective . understanding customer
psychology . how to use art in advertising . how to use samples . the best
way to test campaigns . the impact of negative advertising . and much
more.
Being Boss Emily Thompson 2018-04-10 From the creators of the hit
podcast comes an interactive self-help guide for creative entrepreneurs,
where they share their best tools and tactics on "being boss" in both
business and life. Kathleen Shannon and Emily Thompson are selfproclaimed "business besties" and hosts of the top-ranked podcast Being
Boss, where they talk shop and share their combined expertise with
other creative entrepreneurs. Now they take the best of their from-thetrenches advice, giving you targeted guidance on: The Boss Mindset:
how to weed out distractions, cultivate confidence, and tackle "fraudy
feelings" Boss Habits: including a tested method for visually mapping out
goals with magical results Boss Money: how to stop freaking out about
finances and sell yourself (without shame) With worksheets, checklists,
and other real tools for achieving success, here's a guide that will truly
help you "be boss" not only at growing your business, but creating a life
you love.
Improve Your Copywriting: A Teach Yourself Guide J. Jonathan
Gabay 2011-04-21 More than 60 million books sold in the Teach Yourself
series! From planning to implementation, a step-by-step guide through
copywriting skills for a range of disciplines Used as a training tool by the
world’s largest professional marketing organization, Improve your
Copywriting reveals some of advertising’s greatest creative secrets. You
will have fun while learning how to succeed in one of the most exciting
areas of marketing communications. Features: Writing by J. Jonathan
Gabay, an award-winning copywriter who is renowned worldwide for his
writing and teaching skills Practical exercises, summaries and tips to
allow you to practice your skills A practical glossary One, five and tenminute introductions to key principles to get you started Lots of instant
help with common problems and quick tips for success, based on the
authors' many years of experience Tests in the book and online to keep
track of your progress Quick refreshers to help you remember the key
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Copywriting in a Week Robert Ashton 2012-02-24 The ability to write
great copy is crucial to anyone who wants to advance their career.
Written by Robert Ashton, a leading expert on copywriting as both a
coach and a practitioner, this book quickly teaches you the insider
secrets you need to know to in order to write brilliant copy. The highly
motivational 'in a week' structure of the book provides seven
straightforward chapters explaining the key points, and at the end there
are optional questions to ensure you have taken it all in. There are also
cartoons and diagrams throughout, to help make this book a more
enjoyable and effective learning experience. So what are you waiting for?
Let this book put you on the fast track to success!
How to Write Copy That Sells Ray Edwards 2016-02-16 This book is
for everyone who needs to write copy that sells – including copywriters,
freelancers, and entrepreneurs. Writing copy that sells without seeming
“salesy” can be tough, but is an essential skill. How To Write Copy That
Sells supplies specific copywriting techniques for everything from email
marketing, web sites, and social media, to traditional media ads and
direct mail.
Copywriting Jonathan Gabay 1996
Successful Copywriting in a Week: Teach Yourself Robert Ashton
2016-05-10 The ability to write great copy is crucial to anyone who wants
to advance their career. Written by Robert Ashton, a leading expert on
copywriting as both a coach and a practitioner, this book quickly teaches
you the insider secrets you need to know to in order to write brilliant
copy. The highly motivational 'in a week' structure of the book provides
seven straightforward chapters explaining the key points, and at the end
there are optional questions to ensure you have taken it all in. There are
also cartoons and diagrams throughout, to help make this book a more
enjoyable and effective learning experience. So what are you waiting for?
Let this book put you on the fast track to success!
Improve Your Copywriting: Teach Yourself Jonathan Gabay
2010-01-29 Fully revised for today's practical copywriting requirements,
Improve your Copywriting, by one of the UK's leading copywriters,
reveals some of advertising's greatest creative secrets. From planning to
implementation, it will guide you step-by-step through copywriting skills
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for a range of disciplines, including: - the internet - radio and TV business-to-business - public relations - recruitment - charities - ...and
many more! Throughout the book you'll find quick tips and author
insights summarizsng what you have read and exercises for you to do. A
practical glossary with useful addresses will help you to build you skills
even further. So if you are ready to have fun whilst learning how to
succeed in one of the most exciting areas of marketing communications,
read this book and explore your full copywriting potential. NOT GOT
MUCH TIME? One and five-minute introductions to key principles to get
you started. AUTHOR INSIGHTS Lots of instant help with common
problems and quick tips for success, based on the author's many years of
experience. TEST YOURSELF Tests in the book and online to keep track
of your progress. EXTEND YOUR KNOWLEDGE Extra online articles at
www.teachyourself.com to give you a richer understanding of
copywriting. TRY THIS Innovative exercises illustrate what you've learnt
and how to use it.
Copywriting Secrets: How Everyone Can Use the Power of Words
to Get More Clicks, Sales, and Profits...No Matter What You Sell
Or Who You Se Jim Edwards 2019-12-12 This book will help you to
make more money, serve more people, and increase your impact so you
can change the world in your own way. Few people on earth have studied
and applied sales copy in more situations, for more people, and in more
businesses than Jim has. This book will teach you a skill that will pay you
for the rest of your life.
The Art of X-Ray Reading Roy Peter Clark 2016-01-26 Roy Peter Clark,
one of America's most influential writing teachers, offers writing lessons
we can draw from 25 great texts. Where do writers learn their best
moves? They use a technique that Roy Peter Clark calls X-ray reading, a
form of reading that lets you penetrate beyond the surface of a text to
see how meaning is actually being made. In The Art of X-Ray Reading,
Clark invites you to don your X-ray reading glasses and join him on a
guided tour through some of the most exquisite and masterful literary
works of all time, from The Great Gatsby to Lolita to The Bluest Eye, and
many more. Along the way, he shows you how to mine these
masterpieces for invaluable writing strategies that you can add to your
arsenal and apply in your own writing. Once you've experienced X-ray
reading, your writing will never be the same again.
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